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Michael Porter, 2005 

òThere is no way to avoid paying serious attention to 
corporate citizenship: the costs of failing are simply too 

high. ... There are countless win win  opportunities 
waiting to be discovered: every activity in a firmõs value 

chain overlaps in some way with social factorsñ
everything from how you buy or procure to how you do 

your researchñyet very few companies have thought 
about this. The goal is to leverage your companyõs unique 
capabilities in supporting social causes, and improve your 
competitive context at the same time. The job of todayõs 

leaders is to stop being defensive and start thinking 
systematically about corporate responsibility.ó 



Is it still a confusion or controversy? 

Is the implementation of CSR practices a cost or a 

value-enhancer? 

Is it just public relations? 

Is it really important for the firm itself? 



ωSustainable development. CSR is an entry point for understanding 

sustainable development issues and responding to them in ŀ ŦƛǊƳΩǎ business 
strategy. 

ωGlobalization. CSR can play a vital role in detecting how business impacts 

labor conditions, local communities and economies, and what steps can be 
taken to ensure business helps to maintain and build the public good. This 
can be especially important for export-oriented firms in emerging 
economies. 

ωGovernance. CSR instruments often reflect internationally-agreed goals 

and laws regarding human rights, the environment and anti-corruption. 

ωCorporate sector impact. Companies are global ambassadors of 

change and values. How they behave is becoming a matter of increasing 
interest and importance 



ωCommunication. In the CSR context, modern communications 
technology offers opportunities to improve dialogue and partnerships. 

ωFinance. A sound CSR approach can help build share value, lower the cost 
of capital, and ensure better responsiveness to markets. 

ωEthics. A CSR approach can help improve corporate governance, 
transparency, accountability and ethical standards 

ωConsistency and community. In the CSR context, firms can help build 
a sense of community and shared approach to common problems. 

ωLeadership. In the CSR context, firms can help build a sense of community 

and shared approach to common problems. 

ωBusiness tool. Businesses are recognizing that adopting an effective 

approach to CSR can reduce the risk of business disruptions, open up new 
opportunities, drive innovation, enhance brand and company reputation 
and even improve efficiency. 

 

 



 

 

 

 

 

 

Áά¢ƘŜ ŎƻƳƳƛǘƳŜƴǘ ƻŦ ōǳǎƛƴŜǎǎ ǘƻ ŎƻƴǘǊƛōǳǘŜ ǘƻ ǎǳǎǘŀƛƴŀōƭŜ 
economic development working with employees and their 
representatives the local community and society at large to 
improve the quality of life, in ways that are both good for 
ōǳǎƛƴŜǎǎ ŀƴŘ ƎƻƻŘ ŦƻǊ ŘŜǾŜƭƻǇƳŜƴǘΦ έ  (World Bank) 

Áά/ƻƴǘƛƴǳƛƴƎ ŎƻƳƳƛǘƳŜƴǘ ōȅ ōǳǎƛƴŜǎǎ ǘƻ ōŜƘŀǾŜ ŜǘƘƛŎŀƭƭȅ ŀƴŘ 
contribute to economic development while improving the quality 
of life of the workforce and their families as well as of the local 
ŎƻƳƳǳƴƛǘȅ ŀǘ ƭŀǊƎŜΦέ  (The World Business Council for 
Sustainable Development) 

ÁάUpaya sungguh sungguh dari entitas bisnis meminimumkan 
dampak negatif dan memaksimumkan dampak positif 
operasinya terhadap seluruh pemangku kepentingan dalam 
ranah ekonomi, sosial dan lingkungan untuk mencapai tujuan 
pembangunan berkelanjutanέ (Lingkar Studi CSR Indonesia) 

DEFINISI CSR menurut beberapa literatur : 



 

 

 

 

 

 

ω Konsep CSR dipopulerkan pada tahun 1953 dengan diterbitkan buku yang 
bertajuk ά{ƻŎƛŀƭ wŜǎǇƻƴǎƛōƛƭƛǘƛŜǎ ƻŦ ǘƘŜ .ǳǎƛƴŜǎǎƳŀƴέ karya Howard R. Bowen 
yang kemudian dikenal dengan Bapak CSR.  

ω Gema CSR mulai berkembang pada tahun 1960-an dimana persoalan-persoalan 
kemiskinan dan keterbelakangan mulai mendapat perhatian lebih luas dari 
berbagai kalangan. 

ω KTT Bumi (Earth Summit), tahun 1992 di Rio De Janeiro menegaskan konsep 
pembangunan berkelanjutan (Sustainable Development) yang didasarkan ats 
perlindungan lingkungan hidup, pembangunan ekonomi dan sosial sebagai hal 
yang mesti dilakukan 

ω ά²ƻǊƭŘ {ǳƳƳƛǘ ƻƴ {ǳǎǘŀƛƴŀōƭŜ 5ŜǾŜƭƻǇƳŜƴǘ ό²{{5ύέ tahun 2002 di 
Yohannesburg, Afrika Selatan memunculkan konsep Social Responsibility, yang 
mengiringi dua konsep sebelumnya yaitu Economic and Environment 
Sustainability.  

ω Rencana diberlakukannya sertifikasi ISO 26000 mengenai Guidance on Social 
Responsibility pada tahun 2010. 



 

 

 

 

 

 

Pertimbangan 

ÁUntuk memenuhi regulasi, hukum dan aturan yg mengaturnya 

ÁSebagai investasi sosial perusahaan untuk mendapatkan image yang positif 

ÁBagian dari strategi bisnis perusahaan 

ÁUntuk memperoleh licence to operate dari masyarakat setempat 

ÁBagian dari risk management perusahaan untuk meredam  atau menghindari 
konflik sosial. 

 

 

Konsep CSR didasari oleh Triple Bottom Lines yang dikenal sebagai 3P (People, 
Profit, Planet) yaitu Kepedulian perusahaan yang menyisihkan sebagian 
keuntungannya (profit) bagi kepentingan pembangunan manusia (people) dan 
lingkungan (planet) agar keberadaan perusahaan dapat tumbuh dan 
berkelanjutan 



¢ƘŜǊŜ ƛǎ ƴƻ άƻƴŜ-size-fits-ŀƭƭέ ƳŜǘƘƻŘ 
for pursuing a corporate social 
responsibility (CSR) approach. 

Each firm has unique characteristics 
and circumstances that will affect how 
it views its operational context and its 
defining social responsibilities. 

Each will vary in its awareness of CSR 
issues and how much work it has 
already done towards implementing a 
CSR approach. 
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Implementing CSR (1/4) 


